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OUR GOAL IS TO EQUIP
STUDENTS WITH THE
KNOWLEDGE, SKILLS, AND
PERSPECTIVES NEEDED TO
SUCCEED IN THE DYNAMIC AND
COMPETITIVE BUSINESS WORLD.

Dr. B.B.L. Madhukar
Chairman, FORE School of Management, New Delhi



“ARISE, AWAKE,
AND STOP NOT

TILL THE GOAL
1S REACHED

— SWAMI VIVEKANANDA
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Chairman’s Message

Established in 1981, the Foundation for Organisational
Research and Education (FORE) is a non-profit institution
dedicated to enhancing management education and
fostering innovative, sustainable business practices. In 1992,
the FORE School of Management (FSM) was founded in New
Delhi under the auspices of the FORE Society. We are

V\/e b@| [eve Iin th e committed to advancing management education through
. research, training, and consultancy, collaborating closely
pOW@ r Of b usiness with both industry and academia. Our mission is to create a
. dynamic learning ecosystem that nurtures leadership skills
ed u Catl on to S h d pe essential for thriving in today’s global business environment.
N Ot on |y careers We believe that business education shapes both careers
and character. We emphasise ethical decision-making and
b Ut a | SO C h ara Cte I, creating a learning ecosystem for innovative and
sustainable business practices. We equip students with the
Dr. B.B.L. Madhukar knowledge, skills, and attitudes needed to compete in the
Chairman, dynamic business world.
FORE School of Management, Our distinguished and learned faculty, industry connections,
New Delhi strong alumni, and cutting-edge resources provide students

with a holistic learning experience. From classroom
discussions to real-world live projects, students are
immersed in an encouraging environment of analytical
thinking, ethical decision-making, and effective
collaboration.

The FORE Society has strengthened its commitment to
providing high-quality education. It has established new
verticals, including the FORE Academy of Management
Education (FAME) which offers undergraduate programmes
such as BBA, BCA, B.Com (Hons.), B.Sc. (Al & Data Analytics)
and B.Sc. (Cyber Security & System Audit), etc.; FORE
Institute of Drone Technology and Research (FIDTR), FORE
School of Jewellery Design, FORE Centre for Political
Leadership & Governance (FCPLG), FORE Academy of
Aviation, Space and Tourism (FAAST) & FORE-Greening India.
FORE's march continues with FORE School of Management
at the forefront.

=
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Director’s

FSM has built a strong
global reputation as a
hub of academic
excellence and
industry relevance.

Dr. Subir Verma
Director,

FORE School of Management,
New Delhi

Message

For over three decades, FORE School of Management (FSM)
has stood among India’s leading business schools, nurturing
visionary leaders, entrepreneurs, and changemakers who
drive innovation and growth. Guided by its commitment to
knowledge creation, lifelong learning, employable skills, and
societal impact, FSM has built a strong global reputation as
a hub of academic excellence and industry relevance.

The institute’s distinctiveness rests on four pillars:

Future-ready curriculum - blending traditional and
contemporary courses, benchmarked globally and
constantly updated in consultation with industry leaders,
alumni, and international bodies.

Rigorous yet engaging learning - led by a highly qualified
faculty trained in teaching through the Harvard Case
Method, complemented by state-of-the-art infrastructure,
Al and Bloomberg labs, and a holistic learning environment.

Strong industry integration — with advisory boards,
corporate-driven course design, value-adding certifications,
live projects, internships, and active alumni mentoring to
prepare students for immediate impact.

Global exposure - credit-based immersion programmes at
top B-Schools such as NUS, NTU Singapore, ESSEC Paris, SDA,
Bocconi, United Nations Institute for Training and Research
(UNITAR) and Frankfurt School of Finance & Management,
fostering global perspectives and multicultural
understanding.

Beyond academics, FSM nurtures a vibrant student
community through clubs, committees, events, and
leadership initiatives, ensuring holistic growth. Its alumni
network, spread across leadership positions worldwide,
contributes actively to academia, corporates,
entrepreneurship, social initiatives, sports and creative fields.

With a vision anchored in co-evolution, stakeholder
centricity, and entrepreneurial leadership, FSM is a platform
to build character, innovate, and create impact for
organisations and society at large.

Welcome to FORE School of Management, where learning

_meets leadership and ambition transforms into achievement.

o,

X = <

-

05



xecut

Dr. B.B.L. Madhukar
Chairman
Former Chairman and MD, MMTC
Director General, BRICS Chamber of
Commerce & Industry

Mr. T.C. Venkat
Subramanian
Member
Former Chairman & MD,
Exim Bank of India;
Former Chairman - Board,
Indian Bank

Mr. Rakesh Verma

Member
Co-Founder, Chairman & MD,
Mapmylndia

06

ive Board

\'?jl 2

Dr. Vinayshil Gautam,
Ph.D; FRAS (London)

Vice Chairman
Founder Director, [IM
Kozhikode; Ex-Emeritus Chair
Professor, IIT Delhi; Chairman,
DK International Foundation

Dr.Vasantha S.
Bharucha
Member
Former Economic Adviser,
Ministry of Commerce & Industry,
Govt. of India; Economist and
Strategy Consultant

Dr. Bhimaraya Metri
Member
Director, IIM Nagpur

Dr. Sanghamitra
Buddhapriya
Member
Dean & Head - Gurugram
0ff-Campus, FORE School of
Management

Mr. Vijay Gopal Pande
Member
Regional Director —S. Asia, International
Development Research Centre (Canada);
Founder & Life Member — Indian Council
for Research on International Economic
Relations (ICRIER) and London School of
Economics Society

Dr. Devendra Pathak
Member
Secretary, Foundation for
Organisational Research and
Education (FORE) Society; Former
Vice-Chancellor, Uttaranchal
University, Dehradun

.

Mr. Adarsh Kumar
Member
Founder, MD & CEO,
Flamingo BPO Technology Solutions

Dr. Gaurav Gupta
Member
Associate Professor - Finance,
FORE School of Management

Dr.Yasho V. Verma
Member
Former (00 & Director,
LG Electronics India

Mr. P Dwarakanath
Member
Former Chairman,
GSK Consumer Healthcare

Dr. Sriparna Basu
Member
Dean - Academics,
FORE School of Management

Dr. SubirVerma
Member Secretary
Director,

FORE School of Management

Mr. Kuldip Singh
Dhingra
Member
Chairman, Berger Paints India

Mr. Rajeev Dubey
Member
Former Group President,
Mahindra & Mahindra;
Member — Governing Body,
10, Geneva

Prof. Shilpi Jain
Member
Dean - Corporate Relations,
Placements & Alumni,
FORE School of Management




Dear Students,

What gives a future
manager a real edge? At
FORE School of
Management, we
believe it's the
combination of industry
orientation, technology savvy, global
outlook, entrepreneurial spark, and a
deep sense of social responsibility that
transform people into pioneers.

Our programmes are launchpads into the
real world, with live projects, interaction with
industry leaders, to get a first-hand feel of
how markets actually work. Every course we
offer is infused with new tools—whether it’s
data analytics, Al, or digital strategy — so
that students have exposure to data-driven
decision-making.

A global outlook is more than just a phrase
for us — it is an integral part of our journey.
Through complimentary international
immersion programmes across diverse
geographies, mandatory online certifications
from Harvard Business School, and
opportunities for international exchange, we
enable our students to experience the
interconnectedness of the world and the
emerging patterns.

| encourage you to develop business ideas of
the future at our innovation incubator where
entrepreneurial mindset prospers.

Prof. Sriparna Basu
Dean — Academics

Dear Students,

Your journey at the FORE
School of Management is
more than an education; it
is the forging of a leader.
Every lecture, project, and
challenge you embrace here J’m
is a stepping stone toward the -
impactful career you envision. The corporate
world seeks more than skills; it seeks integrity,
adaptability, empathy, and the courage to
innovate. You have been nurtured in an
environment that blends academic excellence
with real-world exposure, supported by our
strong corporate ties and an inspiring alumni
network that spans the globe.

In this new chapter, remember that success is
about the value you create along the way. Lead
with humility, act with purpose, and never lose
sight of your ideals. | have every confidence you
will make a mark worth remembering.

Prof. Shilpi Jain
Dean — Corporate Relations,
Placements & Alumni

Dear Students,

It gives me great pleasure to introduce you to
the Gurugram campus of FORE School of
Management, a dynamic and future-ready
learning hub committed to shaping
responsible and impactful leaders. As an
extension of FORE's rich legacy of academic
excellence, innovation, and strong values,
this campus offers an enriching experience in
one of India’s top corporate hubs.

Our location provides excellent exposure to
leading national and multinational
organizations, enhancing real-world learning
through internships and placements. The
industry-relevant curriculum, combined with
a strong focus on ethics, agility, and global
competence, ensures you are future-ready.
Our experienced faculty, many with rich
industry backgrounds, bridge theory and
practice effectively.

Personal growth is a core part of our
approach, nurtured through mentoring, peer
learning, and reflective engagement.

As you plan your MBA journey, | invite you to
explore FSM Gurugram
Off-campus — where
intellect is sharpened,
values are deepened,
and leadership is
shaped. | look forward to
welcoming you to our
campus.

Prof. Sanghamitra Buddhapriya
Dean & Campus Head — Gurugram Off-Campus

Dear Students,

The future of business demands a modern
learning environment. Infrastructure and Facilities
at FORE School of Management are engineered to
meet this demand, offering cutting-edge
technology, flexible learning spaces, and a
sustainable campus design. We've curated an
environment where you can connect, innovate,
and lead. The infrastructure isn't just about
buildings—it's the foundation for your future, it's a
living hub of intellectual and social activity. We
have designed the infrastructure to be a dynamic
ecosystem where collaboration,
innovation, and learning
thrive. From our

state-of-the-art simulation

labs and collaborative

study spaces to our

sustainable green areas,
every corner of our campus is
built to support your academic

and professional growth. Come, witness, and
evolve.

Prof. Anil Kumar Singh

Dean - Infrastructure & Facilities
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Established in 1981 under the aegis of the Foundation for Organisational Research and
Education (FORE), FORE School of Management (FSM) stands as one of India’s leading business
schools, renowned for its unwavering commitment to excellence in management education,
research, training, and consulting. With a rich legacy spanning over four decades, FSM has
consistently nurtured socially responsible and industry-ready business leaders who are
equipped to navigate the complexities of a dynamic global economy.

FSM is accredited by the National Board of Accreditation (NBA) and South Asia Quality Systems
(SAQS). It is a member of AACSB, an elite global network of business schools dedicated to
continuous improvement and global standards. These recognitions underscore FSM’s
dedication to delivering globally benchmarked academic programmes and fostering impactful
learning experiences.

At the core of FSM's academic offerings are its AICTE-approved PGDM programmes, with
specialisations in General Management, International Business, Financial Management, and Big
Data Analytics. FSM's curriculum is industry-aligned and future-oriented, developed in close
collaboration with business leaders and academic experts from leading institutions across the
world. Delivered through a blend of innovative pedagogies, case studies, simulations, live
projects, and executive interactions, it ensures holistic development and real-world relevance.
Cutting-edge infrastructure, including smart classrooms, an Al & Big Data Analytics Lab, and an
Innovation & Incubation Centre, fosters a culture of innovation, entrepreneurship, and
collaboration.

As a globally connected institution, FSM offers robust international exposure through its
International Immersion Programme (IIP), with prestigious academic partners including
Frankfurt School of Finance & Management (Germany), ESSEC Business School (France), SDA
Bocconi (Italy), United Nations Institute for Training and Research (UNITAR, Geneva), National
University of Singapore, and Nanyang Technological University (Singapore).




A

At the heart of FSM’s academic excellence lies its faculty, a proud blend of accomplished
scholars and visionary industry leaders. These are not just educators; they are mentors, thought
leaders, and catalysts of transformation who bring unmatched passion to the classroom.

Further expanding its footprint, FORE School of Management proudly offers AICTE-approved
PGDM and PGDM (Big Data Analytics) programmes at its off campus in Gurugram. Strategically
located in the heart of the city’s thriving corporate corridor, this cutting-edge campus is
designed to nurture innovation, entrepreneurship, and industry engagement.

With modern infrastructure, immersive learning spaces, and proximity to top organizations,

Gurugram Off Campus serves as a dynamic bridge between academia and industry, offering
students unparalleled access to real-time business exposure, networking opportunities, and
mentorship from corporate leaders.

With a thriving alumni network of over 8,000+ professionals in leadership roles across the
globe, FSM continues to make a significant impact on the business landscape. As FSM moves
forward with agility and purpose, it remains committed to shaping responsible leaders,
fostering academic excellence, and driving industry transformation—Iliving up to its legacy while
preparing for the future.




FSM In Numbers

74 70%

Established in Full Time of Faculty

1992 e from
33 Years

of legacy

Tech-Enabled

Faculty Student

Ratio

1:19

Data Management Application

Driven Education Oriented

Global
Mindset
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by Harvard Case

BW Businessworld Teaching Method

2024
Top Private Alumni network of
B-Schools in 0
North India 72 A) 8,000+
of Faculty spread across
with industry 169 countries

experience

100+

Industry
Leadership
Talks
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Our Facilities

Library: The
Resource Hub

To uphold the highest standards
of teaching and research, the
FSM Library serves as a vital
academic resource, offering a
carefully curated collection of
professional-quality print and
digital materials. It provides
seamless access to a wide
spectrum of instructional and
reference resources for students,
alumni, and faculty members.

The Library houses 15,638
reference books, 28,200+
e-books, 3,618 e-journals
(including ABI/INFORM
Complete, EBSCO Business
Source Elite, and Sage Journals),
along with 76 print journals. It
also offers access to 13 premium
online databases such as
Eikon-Refinitiv,
Passport-Euromonitor, CMIE
Prowess, and India-Stat.com, as
well as advanced research tools
like Nvivo, Web of Science,
Scopus, MAXQDA, and the
similarity check software
Turnitin.

Additionally, FSM Library is
subscribed to DELNET
(inter-library network) and
provides full-text databases
including NDLI and HBSP. These
resources are available through
open access, physical access
within the library, and secure
remote access using institutional
credentials.

12

Computer Centre: Learning with
Technology and Connectivity

FSM offers state-of-art digital infrastructure to enhance learning and
research. The entire campus is Wi-Fi enabled with high-speed 1,500 Mbps
fiber connectivity, ensuring seamless access to digital resources.
Classrooms are designed as modern smart classrooms with interactive
panels that support dynamic teaching, real-time interaction, and
collaborative learning.

A dedicated Artificial Intelligence (Al) Lab with 300+ high-end computers
powered by advanced processors and GPUs provides students with
hands-on experience, machine learning (ML), and data science—fostering
innovation and research in cutting-edge technologies. The lab is equipped
with 4 designated Bloomberg terminals, that provide students real-time
news, financial data, analytical tools, and communication features for
market analysis and decision-making across various asset classes.

FSM also offers an integrated Campus Management System with
dedicated portals for students, faculty, and parents, ensuring a connected
and technology-driven academic ecosystem.



Our Facilities

Classrooms

The classroom infrastructure at FSM provides
a modern, engaging, and technology-driven
learning environment. At FSM, facilities
seamlessly integrate traditional pedagogy
with advanced digital tools to enhance the
learning experience. High-definition projectors,
interactive panels, and high-speed internet
ensure dynamic, multimedia-rich sessions,
while ergonomic seating and acoustically
designed interiors create a comfortable and
focused atmosphere. This state-of-the-art
infrastructure fosters an immersive learning
ecosystem, preparing students for the
demands of modern management education.

Sports

FORE School of Management
strongly believes in the culture of
fitness and personality
development supported by sports.
Both the campuses are equipped
with instruments for indoor and
outdoor games including Basket
Ball, Table Tennis, Badminton and
Chess. The FSM has set up a Sports
Division that aims to help students
to achieve excellence by
re-energizing them through regular
sports events throughout the year.
FSM studetns have won accolades
at several national and
international level sports
competitions.

Cafeteria

The cafeteria at FSM is a vibrant hub
for relaxation and interaction. Offering
a wide variety of food and beverages,
it caters to diverse tastes and
preferences. With a spacious,
well-designed seating areq, the
cafeteria provides a comfortable
environment for students and faculty
to unwind, collaborate, and build
connections outside the classroom,
making it an integral

part of campus life.

13
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International Outreach
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What Truly Sets Us Apart

FORE School is a visionary
B-School for future leaders

At FSM, the PGDM programme is built on four foundational pillars:
Industry Connectedness, Technology-Orientation, Global Mindset,
and Ethical and Social Leadership Responsibility. We are
committed to develop Empathetic, Agile, Global, Enterpreneurial,
and Responsible graduates.

FSM has a network of 8,000+ alumni, with 25% holding CEO/CXO
positions in industries worldwide, offering exceptional networking
possibilities. FSM is ranked 12th among private B-schools by IIRF
2024, and currently ranked 59rd in NIRF 2025 (Management).
The Institute houses over 74 faculty members, including
iPnr:::;:‘;(.sa:f:rs of Practice who hold key positions in the EMPATHET'C ............

FSM'’s PDGM Programmes (General Maanagement, Self-aware, Collaborative, Flexible,
International Business, Financial Management and Self-managed Technological Fluency,
Big Data Analytics) offers industry-aligned courses, Adaptive
enhanced with NISM certifications and access to
HBS and Coursera’s flexible learning platforms, to )
enable the skill and learning agility of students. Graduate Attributes

This enables students to earn certificates in

emerging domains alongside their core and

elective curricula. A student’s journey goes well GLOBAL

beyond the classroom, as Project-based learning | 1m0 R

is a must for every core or elective course offered Inter-connected,
at the Institute. Culturally Intelligent,

A unique feature for every student at FSM, is the Inclusive
opportunity given to complete specialised courses
with renowned global institutions such as: the
Frankfurt School of Finance & Management, Germany;
SDA Bocconi, Italy; ESSEC (Paris); NTU and NUS in

Singapore; United Nations Institute for Training and ENTREPRENEURIAL
Research (UNITAR, Geneva). Curious, Critical Thinking,
Innovative, Risk-taking

In the matter of career-support to students, placement-readiness
sessions, including workshops and bootcamps led by industry
experts cover high-demand areas such as Global Capability
Centres (GCC), fintech, pre-sales, sales technologies, and
marketing automation, equipping students for evolving market
needs.

The vibrant ecosystem of clubs, special interest groups, and
diverse activities foster a holistic set of skills in our students that
makes them a part of nation-building - team players filled with
character and passion.

16
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Programme

Two year full-time PG Diploma in Management.
Duration of the programmes is June to April.

PG Diploma in
Management
PGDM

PG Diploma in
Management
(International
Business)
PGDM-IB

PG Diploma in
Management
(Financial
Management)
PGDM-FM

PG Diploma in
Management
(Big Data
Analytics)
PGDM-BDA

18

The curriculum of the PGDM programme is
aimed at developing future managers who have
® Integrated functional mastery with stategic
perspective

m Industry readiness through practice-oriented
learning

= Technology-enabled decision-making skills

The curriculum of the PGDM-IB programme is
aimed at preparing future managers to be
proficiesnt int thle global business landscape by
ensuring that they

m Develop a deep and integrative understanding
of core functional areas

® Gain industry readiness through a
practice-oriented curriculum

® Build proficiency in data-driven
decision-making by levegraging emerging
technologies

The curriculum of the PGDM-FM programme is
aimed at equipping future managers to be
profient in achieving

m Comprehensive financial proficiency

m Practice oriented learning and industry
alignment

m Analytical and technological competence

m Domain-specific insights and regulatory
acumen

The curriculum of the PGDM-BDA programme is
aimed at preparing future managers to develop
® Integrated expertise in analytics and business
domain

m End-to-end understading the big data
ecosystem

® Industry-centric, practice-led learning

m Technology-enabled competency
development

m Future-ready, sustainable skillsets

ighlights

Prof.
Gaurav
Gupta
Programme
Chair

Prof.
Sudeep S.

Programme
Chair

Prof.
Vandana

Bhama
Programme
Chair

Prof.
Amarnath

Mitra
Programme
Chair



Centers of Excellence

With an objective to
promote research,
education and
consultancy of
world-class level and
also to meet
unfulfilled needs of
industry and the
society, FSM has
created Five Centers
of Excellence namely

Center for Research and Innovation in Frugal Technology Management (CRIFT)

Center for Digital, Social and Human Transformation (CDSHT)

Innovation Incubation Centre (1IC)

Each Center is headed by a faculty who not only has a good blend of academics
and rich experience in industry but has also shown excellence in his/her research.




Centers of Excellence

The Centre for Sustainable Development (CSD),
founded in 2012 at FORE School of Management, drives

Center for research-based, practical solutions to sustainability
Sustainable

challenges. Its key objectives include internal capacity
building, student engagement through clubs and live
projects, impactful community collaborations, and
policy advocacy. CSD focuses on climate action,
social equity, and education, aligned with the SDGs.

Development

Head
Prof. Rakhi Activities include building a strong faculty-student
Tripathi team, delivering pilot projects, publishing research,

and hosting workshops: collaborations span
corporates, NGOs, and international partners like
Deakin University. Dr. Marek Palace, Honorary Research
Fellow, has co-led UK-funded projects with Prof. Rakhi
Tripathi, benefitting Indian communities and enriching
FORE's sustainability vision.

The Centre for Human Capital Development (CHCD) is
dedicated to advancing research, training, and best
management practices. We focus on bridging the gap
between academic insights and industry needs
through innovative learning and development
programs. Our mission is to develop socially
responsible and skilled professionals who can drive
organisational success using effective human

Center for
Human Capital
Development

Head
Prof. Sunanda capital strategies. The centre is committed to
Nayak delivering cutting-edge research, hands-on

workshops, and strategic collaborations with industry
partners to create impactful interventions in talent
development. The centre emphasises nurturing core
human values to help in meaningful contribution to
organisations and society.

The Centre for Research and Innovation in Frugal
Center for Technology Management (CRIFT) at FORE School of
Reseur_eh & Management aims to become a thought leader in frugal

Innovationin innovation. Its core mission is to research, develop, and

share knowledge that combines academic and
practical approaches to address the Sustainable

Development Goals (SDGs). The centre will serve as
a multidisciplinary hub, collaborating with

Head corporations, start-ups, academics, and

Prof. Anil K A government to bridge the gap between ideas and

Singh action. By creating a repository of best practices,

conducting research, and organizing workshops, CRIFT

will empower individuals and organizations to develop
skill sets that drive positive societal impact through the
adoption of frugal thinking.

Frugal
Technology
Management

20



Centers of Excellence

Centre for Digital, Social, and Human Transformation
Center for (CDSHT) develops domain specific, socially relevant,
Digital Social policy oriented knowledge products in association with
and Human our students and distinguished faculty in fields such as
Transformation Marketing, Retail, Operations and others. The Center
also has an R&D cell constituted within it. To
encourage startups, the Center has framed a
policy on Startups. We have spawned a

Head
Prof. Ashok startup—Setidure, a private limited company.
Harnal The Center has executed a number of Al

applications related projects. Some of the notable
projects include Upadhyai - Al Multi-Agent Educational
Guidance Platform, VaakShakti — Al Speech Tutoring &
Interview Preparation App, Fortitude Connect - Cancer
Support Community Platform, Al-powered Interview
Preparation Automation, Geospatial Query Engine for
Retail.

The FORE Innovation and Incubation Center (FIIC) is
the launchpad for innovative ideas and startups which

Innovation is being established adjacent to the FORE School of
Incubation

Management’s main campus, at FORE Annex, Plot No.
B-40, Qutub Institutional Area, New Delhi, where the
state-of-the-art incubation infrastructure will
come up. Backed by strategic vision and inspired
by leading models at IIM Ahmedabad and [IM

Centre

Head

Prof. Bangalore, FORE Innovation and Incubation Center
Arunaditya will be FSM'’s gateway into a startup-driven future,
Sahay structured for growth as a proposed Section 8

company to attract institutional and government
funding. The purpose of the Incubation Center is to
empower students, alumni, and aspiring founders with
the tools, resources and networks needed to ideate,
incubate and accelerate their entrepreneurial
journeys- all within a top-tier B-school environment.

21
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Curriculum

FORE School of Management offers academically rigorous and industry-relevant
programmes designed for the leaders of tomorrow. FSM offers two-year full-time
programmes in management with a focus on General Management, International Business,
Financial Management and Big Data Analytics, besides the Fellow Programme in
Management and Executive Fellow Programme in Management

°
i Two-Year Full-Time Post Graduate Diploma
in Management Programmes

¢ Post Graduate Diploma in Management
® Post Graduate Diploma in Management (International Business)

? Post Graduate Diploma in Management (Financial Management)

‘ Post Graduate Diploma in Management (Big Data Analytics)

‘ Fellow Programme in Management

® Executive Fellow Programme in Management

23



Courses

At FORE School of Management, our courses are thoughtfully designed to go beyond
traditional learning and foster holistic growth. Each program is curated to build strong
analytical foundations, leadership capabilities, problem-solving skills, and a global business
perspective among students. By blending academic rigor with real-world applications, the
curriculum nurtures not only technical and managerial expertise but also the agility,
creativity, and ethical values needed to thrive in today’s dynamic business environment. Our
aim is to empower students to become future-ready professionals and responsible leaders

who can drive innovation, manage change, and create meaningful impact in

organizations and society.

Core Courses

FSM PGDM-General (Core)

Area

Communication

Economics & Business Policy

Economics & Business Policy

Finance & Accounting
Finance & Accounting

Marketing

Organisational Behaviour
& Human Resource

Operations Management
& Decision Science

Operations Management
& Decision Science

Information Systems
& Analytics
Strategy

International Business
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Term 1

Managerial
Communication

Managerial Economics

Financial Accounting

Marketing Management

Managing People &
Performance in
Organizations

Statistical Methods
for Data Analysis

Data Analytics with
Excel and Python

Term 2

Workshops on
Interview and
presentation skills
for Managerial
Effectiveness
(Managerial Skills
for Effective
Communication)

Macroeconomics
and policy

Corporate Social
Responsibility and
Sustainability
Corporate Finance
Financial Analysis &

Reporting Through
Spreadsheets

Group Processes &
Organizational
Dynamics

Optimisation Model
for Decision Making

Emerging Technologies
in Business

Competition &
Strategy

Term 3

Legal Aspects
of Business

Marketing Research &
Analytics

Responsible Leadership

Operations and Supply
Chain Management

Project Management

Managing Digital
Business through
Application of Al

Entrepreneurship and
New Age Business Models

International
Business
Management



Courses

Core Courses

FSM PGDM-BDA (Core)

Area
Communication

Economics & Business Policy
Economics & Business Policy

Finance & Accounting

Marketing

Organisational Behaviour
& Human Resource

Operations Management
& Decision Science

Operations Management
& Decision Science

Information Systems
& Analytics

Information Systems
& Analytics

Strategy
International Business

Term 1

Managerial
Communication

Managerial Economics

Financial Accounting

Marketing Management

Managing People &
Performance in
Organizations

Statistical Methods
for Data Analysis

Data Analytics with
Excel and Python

Term 2

Workshops on
Interview and
presentation skills
for Managerial
Effectiveness
(Managerial Skills
for Effective
Communication)

Corporate Social
Responsibility and
Sustainability

Corporate Financial
Decision Making
using Excel

Group Processes &
Organizational
Dynamics

Management Decision
Science using Excel

Business Research
Methods

Emerging Technologies
in Business

Machine Learning
for Managers

International Business
Management

Term 3

Legal Aspects
of Business

Responsible Leadership

Operations and Supply
Chain Management

Business Intelligence
with Power Bl

Deep Learning
for Managers

Competition & Strategy
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Courses

Core Courses

FSM PGDM-FM (Core)

Area Term 1

Communication Managerial

Communication

Economics & Business Policy = Managerial Economics
Economics & Business Policy

Economics & Business Policy

Finance & Accounting Financial Accounting

Finance & Accounting

Finance & Accounting

Marketing Marketing

Management
Marketing

Organisational Behaviour
& Human Resource

Managing People &
Performance in
Organizations

Statistical Methods
for Data Analysis

Operations Management
& Decision Science

Information Systems
& Analytics

Data Analytics with
Excel and Python

Strategy
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Term 2

Workshops on
Interview and
Presentation Skills
for Managerial
Effectiveness
(Managerial Skills
for Effective
Communication)

Macroeconomics
and Policy

Legal Aspects
of Business

Corporate Social
Responsibility and
Sustainability

Corporate Finance

Financial Analysis &
Reporting Through
Spreadsheets

Basics of Financial
Econometrics

Group Processes &
Organizational
Dynamics

Emerging Technologies
in Business

Competition &
Strategy

Term 3

Management
Accounting

Business Valuation and
Spreadsheet Modelling

Financial Markets
and Institutions

Marketing Research &
Analytics

Marketing of Financial
Products & Services

Responsible Leadership

Optimization Models for
Financial Management



Courses

Core Courses

FSM PGDM-IB (Core)

Area
Communication

Economics & Business Policy

Finance & Accounting

Marketing

Organisational Behaviour
& Human Resource

Organisational Behaviour
& Human Resource

Operations Management
& Decision Science

Information Systems
& Analytics
Strategy

International Business
International Business
International

Business/OMDS*

International Business

Term 1

Managerial
Communication

Managerial Economics

Financial Accounting

Marketing Management

Managing People &
Performance in
Organizations

Statistical Methods
for Data Analysis

Data Analytics with
Excel and Python

Term 2

Workshops on
Interview and
presentation skills
for Managerial
Effectiveness
(Managerial Skills
for Effective
Communication)

Corporate Social
Responsibility
and Sustainability

Financial Analysis &
Reporting Through
Spreadsheets

Designing
International
Organization

Emerging Technologies

in Business

Competition &
Strategy

Business, Government

& International
Economy

Export-Import
Procedures and
Documentation

Global Production
Networks and Value
Chain*

Term 3

Global Financial
Management

Marketing Research &
Analytics

Responsible Leadership

Cross-Cultural &
Diversity Management

Entrepreneurship and
New Age Business Models

International
Business Laws
and Taxation

Trade and Geopolitics

WTO and International
Policies
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Courses

-

Elective Courses

e -

Areas of specialization and courses

Rk

Marketing

m Sales, Distribution and Retail Management
m Advertising & Brand Management

m Consumer Behavior

m Artificial Intelligence & Marketing

m Neuroscience and Neuromarketing (IIP)
Marketing Strategy with MARKSTRAT
International Marketing

B2B Marketing

Product Management

Course of Independent Studies (CIS)
Influencer Marketing

Security Analysis and Portfolio Management
Financial Derivatives

Investment Banking

Innovative Financing Mechanism (IIP)
Blended Finance (lIP)

Mergers and Acquisitions (IIP)

Sustainable Finance Risk Management (IIP)

Introduction to Quantitative Investing (IIP)
Private Equity and Venture Capital

Fixed Income Securities and Leveraged
Finance

Course of Independent Studies (CIS)
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m Services Marketing & Experience
Management

® Contemporary Go-To-Market: Strategy,
Tools, and Execution

m Legal Aspects of Marketing
® Tech-Enabled Marketing and Insights

m Advanced Tools for Digital Marketing
Analytics (MOOC)

®m Meta Social Media Management
(MOO0C)

m Start-up and Relational
Marketing

Trading Strategies
Behavioral Finance
Bank Management
Wealth Management & Alternate Investments

Corporate Restructuring, Mergers and
Acquisitions for Value Creation

International Finance
Financial Risk Management

Sustainable Finance: Products, Instruments
and Future Trends (MOOC)

NISM Series 5A - Mutual Fund Distributor
(NISM)

NISM Series 6 — Depository Operations (NISM)




Courses

Economics & Business Policy

ESG Analysis and Sustainable Development
Social Impact Evaluation for Managers
Healthcare Economics for Managers
Course of Independent Study (CIS)

From field to framework: Designing solutions
of social problems

Economic Environment of Business
Behavioural Economics
Environmental Economics

Economic Analysis of Growth Models

Social Impact Studio: Designing impact
interventions for the underprivileged
communities

Al in Healthcare (MOOC)
Using Public Policy for Social Change (MOOC)

Sustainability Reporting: From regulation to
implementation (MOOC)

: ‘I

I
i

Strategic Leadership Communication
Skills Through Theatre Techniques

Cross-Cultural Communication

Mindful Communication: Insights from
the Indian Knowledge System

The Art of Storytelling
Communication on Digital Platforms

Business English: Marketing and Sales
(MOOC)

Dynamic Public Speaking Specialization
(Speaking to inform & Speaking to
persuade) (MOOC)

Managing Crisis Communication
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Courses

30

International Management
Japanese Business Culture and Management
Negotiation Strategies for Global Business

(np)

International Trade and Global Perspective

(P

Firm Internationalization and Global Value
Chains

Export - Import Management: A Starter’s
Toolkit

Course of Independent Studies (CIS)
Business in Asia-Pacific

Doing Business with China

Global Business Ethics

Cinema, Global Business, and Film Diplomacy
Business in Outer Space and Defence Sectors
International Business Context (MOOC)

Transmedia Storytelling: Narrative worlds,
emerging technologies, and global audiences
(MOOC)

Information Systems &
Analytics

m Business Development in IT

m Customer Relationship Intelligent
Management

m Al in Business

m Social Media Analytics

m Digital Innovation

® Data Protection & Data Privacy (MOOC)

® Data Summarization and Visualization
(MoOC)

m Generative Al for Business Applications
m Streaming Data Analytics

® Capstone Projectsin Al

Blockchain and Crypto Assets (IIP)
Fraud Analysis & Anomaly Detection
Enterprise Systems (SAP & Oracle Apps)
Blockchain Applications

Text & Image Analytics (MOOC)




Courses

Organisational Behaviour &
Human Resource

m Employee Relations: Legislations and
Compliance

Operations Planning and Analytics

= Learning & Development Advanced Optimization Techniques

= Competency Mapping Project Management Analytics

® Talent management issues in Asia (IIP) Operations Strategy
m Performance & Compensation Management
® Course of Independent Studies (CIS)

® Leadership and Team Building

Logistics and Supply Chain Management
Advanced Project Management

Game Theory for Strategic Decision
m HR Analytics Making

® Managing Talent and Careers in Organisations Supply Chain Analytics

m Negotiation Skills World Class Operations

m Employer Branding & Talent Acquisition Optimization Techniques

m Applied HRM: Capstone Project in Practice Supply Chain Digitization: Strategy and
= Al application for people management (MOOC) Design (MOOC)

® Al, Business, and future of work (MOOC) lijhs/‘ig%%c)nto Analytics in Supply Chain
® The Growth Mind-set (MOOC)

® Managing the organisation (MOOC)

Strategy

m Strategist’s Toolkit and Competitive
Intelligence

m Business Strategy Simulation using CESIM Firm
® Mergers and Acquisitions

m Strategic Edge: Transient Advantage, Dynamic
Arenas, Dual Transformation and Ecosystems

(np)

m International Strategy Simulation using CESIM
Global Challenge

m Course of Independent Studies (CIS)

m Current and Emerging Trends in Strategic
Management

m Strategic Alliances and Joint Venture
m Design Thinking and Innovation

® Strategy Execution

m Family Business Management

® Innovation and emerging technology: Be
disruptive (MOOC)

m Creativity Toolkit I: Creative Collaboration
(MOO0C)

Note: The list of elective courses is tentative, provided for informational purposes only, and is subject to change. Students may
opt for these courses, subject to specialisation requirements, availability, eligibility, limitations on class size, etc.
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Learning Beyond
The Classroom

At FORE School of Management, education goes far beyond
lectures, it’s about shaping leaders through experiences, exposure,
and engagement.

With 27 vibrant clubs and committees, students dive into domains
ranging from Marketing, Finance, Analytics, and Consulting to
cultural and social initiatives. These clubs are a space where
teamwork, strategy, and resilience are built on the field. Students
learn the value of collaboration and leadership in action. These
platforms help them apply classroom knowledge, hone creativity,
and showcase managerial excellence. Participation in B-School
competitions across the country further sharpens their
problem-solving and competitive spirit.

Our flagship corporate conclave, Oraculum, connects students with
industry visionaries across sectors, offering invaluable insights into
emerging trends and real-world challenges. Complementing this is
the FOREver Connected series, an ongoing industry-academia
connect with diverse chapters across India, giving students
continuous opportunities to interact with leaders and expand their
professional networks.

Adding vibrancy, Genesis, our two-day cultural fest, transforms the
campus into a hub of energy, talent, and collaboration, drawing
participation from top institutes nationwide.

At FORE, every activity is an experience, and every experience is a
lesson in leadership beyond the classroom.
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Industry Certifications

At FORE School of Management, professional growth goes beyond the
classroom. FSM actively empowers students to stay ahead of industry
trends by encouraging them to pursue globally recognized certifications.
This structured support ensures that our students not only gain a
competitive edge but also develop capabilities that are in sync with
emerging business needs. Among second-year students, Digital Marketing
certifications stand out with 20.92% participation, closely followed by
expertise in data analytics through Power BI (13.11%) and programming
proficiency via Python Certification (11.02%). These achievements underline
FSM’s commitment to preparing future managers who are industry-ready
and technologically adept.

Key findings

Digital Skills Business
Dominate Fundamentals
Digital Marketing leads :

significantly with 150 Remain Strong

students, while Power BI
and Python collectively
account for 24.13%
participation. This reflects
industry demand for
digital transformation
skills.

Emerging
Specializations

Product Management
(3.49%) and E-Commerce
(3.07%) certifications are
gaining traction, while Six
Sigma (3.21%) continues
to appeal to
operations-focused
students.

Project Management
(5.02%) and Valuation
(4.18%) maintain steady
interest. Notably, Brand
Management shows
stronger-than-expected
participation (4.74%, 34
students), suggesting
renewed focus on
marketing fundamentals.

Finance &
Analytics Niche

Areas

Financial Modeling and
Financial Markets (each
2.51%) show consistent
interest, though Data
Analysis (2.93%) and Data
Analytics (1.95%)
participation could
potentially be higher given
industry demand.

Conclusion

The certification landscape shows students are strategically selecting skills
that combine digital proficiency (Digital Marketing) with technical
capabilities (Power BI, Python). The unexpected strength of Brand
Management suggests evolving interests in traditional business disciplines.
Future tracking should monitor how these certification choices correlate
with internship and employment outcomes.

Certification &
number of
students

Digital

Marketing 150
Power BI 94
Python

Certification 79
Project

Management 36
Valuation 30

Financial
Modelling 26

Product
Management 25

Six Sigma 23
Market

Research 22
E-Commerce

Data Analysis

Brand
Management

Investment Banking
Job Simulation

Financial
Modeling

Financial
Markets

Risk
Management

Consumer
Behavior

Data
Analytics

Marketing
Analytics
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Admission Procedure

Admission to the Two-Year Full-Time Post Graduate Diploma in
Management/International Business/Financial Management/Big Data
Analytics, involves a rigorous selection process. All candidates are
required to take either the Common Admission Test (CAT) 2025
conducted by IIMs, or XAT-2026 conducted by XLRI, Jamshedpur, or
should have a valid GMAT score in a test taken between 01 January
2024 and 31st January 2026.

Further, the candidate must have obtained a Bachelor’s degree or an
equivalent qualification that includes a minimum of 3 years of
education after completing Higher Secondary Schooling (10+2) or its
equivalent.

The candidate must hold a Bachelor's degree with a minimum of 50%
marks in aggregate of all the subjects studied at the University
incorporated by an Act of Central or State Legislature in India or other
educational institutions established by an Act of Parliament or
declared deemed to be University under Section 3 of UGC Act 1956
or possess an equivalent qualification recognized by the Ministry of
HRD, Govt. of India.

Candidates appearing for the final year degree examination in the
year 2026 can also apply subject to furnishing the proof of having
passed graduation by Thursday, October 01, 2026, and obtaining a
minimum of 50% marks in an aggregate total of all the subjects
studied failing which the provisional admission will be cancelled, and

no fee will be refunded in lieu thereof.
Jf

_F""'\
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Selection Criteria:

H Shortlisting based on CAT-2025
percentile/XAT-2026
percentile/GMAT Score

M The final selection is based on
CAT/XAT percentile/GMAT Score,
Academic Performance, Work

Experience, and performance in
Personal Interview (PI¥).

B Personal interviews are
conducted by FSM faculty and
industry professionals

*Some selection criteria may be added/removed
as considered appropriate by the Institute.)
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ow To Apply

Candidates can apply ONLINE ONLY at

http://www.admissions.fsm.ac.in

Application fee for the
Admissions 2026

No. of Programmes Applying for Price is Rs. (Exclusive 18% GST)

One Programme 1,500
Two Programmes 2,000
Three Programmes 2,500
Four Programmes 3,000

Admission to FORE School of Management is highly
competitive and follows a rigorous selection process
designed to ensure that only the most capable and
motivated candidates are chosen. Aspiring students are
required to clear national-level management entrance
examinations such as the Common Admission Test (CAT) or
the Xavier Aptitude Test (XAT), which serve as the initial
benchmark for academic aptitude and analytical skills.
Candidates who meet the qualifying criteria are further
evaluated through a comprehensive process that includes
written assessments, group discussions, and personal
interviews, enabling the institute to identify individuals with
strong intellectual potential, leadership qualities, and a
commitment to excel in the field of management.

CAT/XAT percentile of admitted

students for 2025-27
Programme Median Percentile Maximum Percentile
CAT XAT
PGDM 86.85 96.27 97.03
PGDM (IB) 81.95 97.79 97.22
PGDM (FM) 81.83 98.71 96.20
PGDM (BDA) 74.75 93.87 92.01

The Admission Brochure may be downloaded from the
Institute’'s website. Candidates applying under the Company
Sponsored Category need to download the necessary format
from the website and submit the Company Sponsored
Certificate in the given format within the stipulated
timeframe. Change in the category, once the form is filled
out, is not allowed under any circumstances.

Candidates shortlisted for the “Selection Process” must review
their Application Form before appearing for the selection
process and point out discrepancies, if any, before appearing
for the selection process.
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Admissions Timeline
for the Batch 2026-28

1st Week Opening of
of Oct, } Application Form
2025

2nd Week Shortlisting based on
ofJan, J Exam Scores
2026 (CAT/XAT/GMAT)

3rd Week
of Jan & Feb, } Selection Process
2026

m Final Merit List
Announcement &

3rd Week Admission Offer

of Mar,

2008 m Admission Offers to

selected candidates
and Letter of Intent
to Waitlisted
Candidates

m Fee Payment for Offer
From 1st Acceptance. Waitlist Movement

Week of ;
if an
April, 2026 } ( y)

m Admission Confirmation &
Document Verification

Session
} Commencement
(Tentatively)




Programme Fees

Programmes Self-Sponsored Category Company-Sponsored Category
PGDM Rs.23,24,000/- Rs.27,83,750/-
PGDM(IB) (Twenty Three Lakh (Twenty Seven Lakh
PGDM(FM) Twenty Four Eighty Three Thousand
PGDM(BDA) Thousand) Seven Hundred Fifty)

m The above fee is inclusive of a complimentary International
Immersion Programme at any two countries for two weeks in SDA
Bocconi (Italy), Frankfurt School of Finance & Management
(Germany), NTU (Singapore), RMI-NUS (Singapore), ESSEC (Paris) &
UNITAR (Switzerland) for all students, tuition fee, examination fee,
extra and co-curricular activities, library, books and reading material,
[T Services etc.

® A one-time Registration Fee of Rs.23,000 (Rupees Twenty-Three
Thousand only) is payable in addition to the admission fee.

Registration fee
includes:

a) Rs.5,000 towards Security Deposit
(refundable)

b) Rs.3,000 towards Library Security
(refundable)

c) Rs.2,500 towards Journal
Subscription for 2 years

) Rs.5,000 towards Medical Insurance
with Personal Accident Policy for 2
years

e) Rs.7,500 towards Student Activities
charges




Scholarships

Driven by the motto “Sa Vidhya Ya Vimuktaye”, FSM firmly
believes that financial constraints should never stand in
the way of talent, ambition, and the pursuit of knowledge.
We are committed to nurturing talent by offering a range
of scholarships and financial aid to support deserving
students.

For the AY 2024-2025 alone, FSM empowered students
through scholarships of INR 3 Crores plus. The different
scholarships that the students at FSM can avail are:

Means-cum-Merit Scholarship

FORE School of Management provides financial aid in the
form of "Means-cum-Merit Scholarship”to the eligible
students of First Year and Second Year of the PGDM,
PGDM(IB), PGDM(FM), and PGDM(BDA) programmes.

The scholarship is awarded as per the details given below:

® The scholarship will be awarded to students who meet
the "Means”and the "Merit” criteria.

m The scholarship includes waiver of full tuition fee.

m A student must have to score a minimum CGPA of 7.00
on 10.00 scale until the last grade point declaration by
the Institute.

m To continue to receive the scholarship, the awarded
student must maintain a minimum TGPA of 7.00 on a
scale of 10.00 (with no“D"and “F" Grade) in all academic
terms.

®m The maximum total number of scholarships that may
be awarded in 1st year and the 2nd year for the
programmes are indicated in the table below:

Means-cum-Merit Scholarships:

Year PGDM PGDM PGDM PGDM Total Total Amount
(IB) (FM) (BDA)  Awarded  Available inLacs (INR)

First 10 3 5 7 25 24 7.00

Second 3 1 1 - 5 16 6.36

Total Outgo 206.92

Merit Scholarship

A Merit Scholarship is given to the meritorious students of
PGDM, PGDM(IB), PGDM(FM) and PGDM(BDA). For the
academic 2024-25 a sum of INR 11 Lakhs was given to the
meritorious passing out students.

Merit Scholarships:

Year PGDM PGDM PGDM PGDM Total Total Amount
(1B) (FM) (BDA)  Awarded  Available in Lacs (INR)
Second 4 3 3 1 n 8 1.00

Total Outgo 11.00

Means Scholarship

In order to provide financial assistance to students who are
socially and economically disadvantaged, "Means
Scholarship" has been introduced. This scholarship offers a
full tuition fee waiver to the eligible students. The students
from the EWS, OBC, SC or ST categories with a family
annual income of less than 8 lakhs will be eligible to apply
for this scholarship. In case of a greater number of
applications than the number of scholarships available
under this category, the CGPA will be taken into
consideration.

Means Scholarships:

Year PGDM PGDM PGDM PGDM Total Total Amount
(IB) (FM) (BDA)  Awarded  Available inLacs (INR)
Second 4 1 1 1 7 6 7.00

Total Outgo 49.03
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Scholarships

Scholarship for Union Territory

of J&K, Ladakh and
North-Eastern States

FORE School of Management provides a 10% waiver in
tuition fees to the students who are domiciled in the Union
Territory of Jammu & Kashmir and Ladakh and the 8
North-East states namely Arunachal Pradesh, Assam,
Manipur, Meghalaya, Mizoram, Nagaland, Tripura and
Sikkim.

A student can avail any one type of scholarship option:
Merit Scholarship / Merit Scholarship and Scholarship for
Union Territory of Jammu & Kashmir and Ladakh and
North-Eastern States / Means-Cum-Merit Scholarship /
Means Scholarship / Scholarship for Union Territory of
Jammu & Kashmir and Ladakh and North-Eastern States

Scholarships for Union Territories:

Year PGDM PGDM PGDM PGDM Total Total Amount
(IB) (FM) (BDA) Awarded  Available in Lacs (INR)

First 1 3 2 0 6 - 0.700

Second 2 3 4 0 9 - 0.636

Total Outgo 9.92

Prime Minister Vidyalaxmi
Scheme - Educational Loan

To support meritorious students financially, the institute
facilitates collateral-free and guarantor-free education
loans through a simple, transparent, student-friendly, and
fully digital process under the aegis of Government of
India. Additionally, students with an annual family income
of up to INR 8 lakhs are eligible for a 3% interest
subvention on loans up to INR 10 lakhs.

Note: Scholarship is subject to the availability of funds. The number of
scholarships will be decided by the Scholarship Committee.
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Placement Process

The Placement Team at FSM is dedicated to aligning the right talent with the right
opportunities, ensuring a mutually beneficial match for recruiters and students. By
focusing on a careful balance of aptitude, knowledge, and skill sets, the team facilitates

a structured and transparent placement process as outlined below:

1

Invitation and
Application

= Company Invitation:
Organizations express interest in
recruitment and share relevant
details such as job descriptions,
eligibility criteria, and application
procedures.

= Application Submission:
Interested students submit
applications via the designated
placement portal or official
application form.

o

Pre-Placement
Talks (PPTs)

m Corporates are invited to
conduct Pre-Placement Talks to
present their organization, work
culture, and role expectations,
enabling students to make
informed career decisions.

Final Selection
® Recruiters announce the final
list of selected candidates and

extend formal employment offers.

Through this comprehensive and
meticulously managed process,
FORE ensures that both students
and recruiters benefit from a
seamless, efficient, and
high-value placement experience.

N,

Shortlisting and
Eligibility Check

m Eligibility Check: Recruiters
review applications to ensure
candidates meet the specified
academic and skill-based
requirements.

m Shortlisting: Based on
preliminary assessments,
companies prepare a shortlist of
eligible candidates.

4

Selection Rounds
m Aptitude Tests: Shortlisted
candidates may undertake
online or written assessments
evaluating logical reasoning,
quantitative aptitude, and
verbal skills.

m Group Discussions and
Interviews: Candidates may
participate in group
discussions or technical and
HR interviews to assess
communication skills, domain
expertise, and overall
suitability.

=z~
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Batch Profile 2024-26

720 23yrs  57% 8 months

Total Students Average Age Female Students Avg Work Experience
Work Experience
. 10%
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Batch Profile 2025-27/

54%

Female Students

720

Total Students

23 yrs

Average Age

Finance

Marketing

International
Business
& Strategy

Information
System
& Analytics

Human Resource Operations

13-24 Months

10 months

Avg Work Experience

Work Experience

11%
24+ Months

\

13%

—

. 0, 0,
Educational Background 6-1 ;,%"nths Fr:fh/grs
8% O 35% IT/ITES
Science Commerce
BFSI
43% Consulting
Law, Others o
E 8% Manufacturing
ngineering
6% F‘ Others
Arts
Previous Work Experience
>
accenture Capgemini@ & cognizant Deloitte. | m'bb}/S
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Where Our Students \Work?
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summer Internship

The Summer Internship Program (SIP) at FORE School of
Management is an integral part of the PGDM
curriculum, designed to provide students with hands-on
industry exposure and practical learning beyond the
classroom. Conducted after the first year, the
internship enables students to apply theoretical
concepts to real business challenges across diverse
sectors such as consulting, FMCG, BFSI, IT, e-commerce,
and manufacturing. It serves as a platform for students
to gain insights into organizational functioning, build
professional networks, and develop problem-solving,
analytical, and managerial skills. For companies, the SIP
acts as an opportunity to evaluate potential talent for
future roles, while for students, it often serves as a
stepping stone toward final placements. The program
not only bridges the gap between academics and
industry but also shapes students into well-rounded
management professionals ready to contribute
effectively in dynamic business environments.
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Select Notable Alumni

Neena Goel Raghu Singh Devi Mohanty Archana Karthik

Managing Director MD, CFO Technology, Business Risk Partner, Executive Director
HSBC Operations & Support Units, Eastern Europe & Israel Standard Chartered Bank
Head of Strategic Cost UBS

&

Management, DBS Bank

Kishore V Shiveti Ahuja

Ranganathan Khanna
Executive Director Vice President
First Abu Dhabi Bank Financial Center Manager

Bank of America

Energy, Telecom & Semiconductors

¥ .

Manu Verma Sajith Sivanandan Alok Sahoo Sandeep Arora
Chief Executive Officer President Director Senior Vice President
RAKGAS Jio Mobile Digital Services Group CDO & CIO & Head of Sales
Jio Singtel (APAC & MEA)
Rakuten Symphony

2

Soundar K Hemant Sud
Head of Cloud and Engineering Head
Nokia Communication Solutions
TransUnion

-

47



Select Notable Alumni

FMCD/FMCG

<Vp > <

Renu Misra Ravindra S. Negi Amarnath Dutta Himanshu Bakshi

Chief Executive Officer MD & CEO Chief Sales & Marketing Officer MD, South Asia
Hettich Middle East Orient Electric N. Ranga Rao & Sons Pharmaceuticals

Vandana Sharma Sambit Misra

Global Business Services Sales and
Transformation & Marketing Head
Operations Leader Canon India

Kellanova

Sanjiv Bajaj Swarup Mohanty Kunal Khattar Vibhor Chodha
Joint Chairman & Vice Chairman and CEO Founder Director
Managing Dlrector Mirae Asset Investments AdvantEdge BlackRock
Bajaj Capital Managers (India)

Jyotsna Pandey Rahul Srigyan
Senior Vice President Vice President
Howden Private Wealth General Trade (Merchants)
Paytm

48



Select Notable Alumni

@

Namrata Kush Mehra Vikram Gill Mamta Malhotra

Bhattacharyya President & CBO Corporate Vice President, Global Vice President
Managing Director PineLabs Americas Region Operations Concentrix
Accenture & Transformation
AMD
g g
Anjali Amar Joneja Sumita (Bhatia)
Vice President and Vijh
Country Head National Head
India and SAARC Retail Business
Cloudflare HP

Market Research and Consulting

8

Rinku Patnaik Sonia Ahlawat Ritesh Chopra Milan Narendra

Managing Director Managing Director Partner-COO Partner
Research PwC KPMG Global Services EY
IPSOS

Piyush Gopal Rahul Kakkar
Lead Client Partner Partner & CFO
Genpact Practice (India Lead)
Korn Ferry
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Select Notable Alumni

- iﬁ' . w

Neha Kant Rohit Batta Kunal Khattar Raj Narayanam
Founder, Clovia Founder, Skyria Founder, Founder & Executive Chairman
AdvantEdge Founders Zaggle

ie») 4

Neena Dasgupta Anil Kanchi Saket Kumar Singh Samir Jasuja

CEO and Founder, Co-founder and Director, Founder & CEO, Founder & CEO,
The Salt Inc PlanetWise, SixPL PropEquity
ARSoft Consulting
Vikramjit Sahaye Adarsh Kumar Deepak Kumar Sahoo NEXT
Founder & CEO, Founder, MD & CEO, COO & Co-Founder,
Hiringplug Flamingo BPO Technology Flamingo BPO Technology COU LD BE
Solutions Solutions YOU!

Nalin Kohli Soumya Tandon Parvesh Verma Anjum Chopra Rabbi Shergill
Senior Advocate Actress Cabinet Minister, . FormerCapFaln Indian Musician
Supreme Court of India Govt of NCT of Delhi Indian Womens Cricket Team

Sportscaster & Presenter
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Alumni Speak

“At FSM a combination
of curriculum with
practical exposure
and peer interactions,
prepared me well for
the dynamic and often
unpredictable
corporate world.”

Deepesh Bhatnagar,
Vice President
Evaluserv, USA

“FSM armed me
with skills like
active listening,
relationship
building, and
strategic thinking
which are the
foundationin
bringing rigour
and discipline in
my career.”
Shreya Dutta, Amazon Ads

- Supply Partnerships India
Lead, Amazon, Gurugram

FSM gave me my own
space and a group of
friends which we called
“Dimensioné”, thinking
about various startup
ideas and figuring out
ways to make
money.

Mukul Jain, Chief Technology
Officer, Axis Max Life Insurance,
Gurugram

Today, when | reflect
back into my current fintech
venture, | am applying the
learnings of FSM that helped
me build technology-led
solutions for democratizing
financial products. My journey
being an entrepreneur started
during my PGDM days where
FSM taught me - following
one’s calling and embracing
challenges with confidence.

Amreesh Kher, Chief Executive Officer
& Co Founder, 1SilverBullet, Mumbai
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Learn and Unlearn

Faculty members at FSM engage in a continuous practice of learning new
pedagogical and research approaches, tools and practices to constantly increase
the overall academic rigour and vigour in research and teaching. The faculties
regularly participate in national and international Faculty Development Programs
such as those organised by Harvard Business School, Wharton Business School, IIM
Ahmedabad, SP Jain Institute of Management and Research, Mumbai, among
others. This commitment to lifelong learning ensures that classroom experiences
remain relevant, interactive, and impactful. By regularly refining their
approach—whether through blended learning, experiential simulations, or
data-driven instruction—our educators foster a culture of adaptability and
excellence that empowers students for the future.

In addition, faculty development programs and workshops are organised by FSM
for its faculty every year in innovative pedagogical approaches and styles. There
has been a push for more effective integration of Al tools in teaching practices.
FSM has tapped into internationally recognised experts to train the faculty in
teaching with Al by partnering with prestigious bodies such as Harvard Business
School.

Teaching practices at FSM are refined through the creation of original case
studies published in reputed collections such as Emerald Emerging Market Case
Studies, often based on live industry projects, and adapted to reflect evolving
market realities. This culture of continuous reinvention ensures that students are
not only absorbing knowledge but are also being prepared to thrive in a rapidly
changing business landscape.
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Faculty Profile

Communication

Prof. Swati Sharma Prof. Anita Tripathy Lal Prof. Sriparna Basu Prof. Sonika Jha
Area Chair Ph.D. (IIT Kanpur); PGD-RD (XISS) Ph.D. (University of lllinois FPM (FSM, New Delhi);
Ph.D (JIIT, Noida); Experience: 29 Years Urbana-Champaign, USA); MA MBA (ICFAI, Hyderabad)
PGDBM (IMT Ghaziabad) (Jadavpur University) Experience: 2 Years
Experience: 25 Years Experience: 26 Years

Economics & Business Policy

Prof. Basant K. Potnuru Prof. Roopesh Kaushik Prof. Shallini Taneja Prof. Tavishi Tewary Prof. Devendra Pathak
Area Chair Ph.D. (IIT Kanpur); FPM (MDI, Gurgaon), Ph.D. (IIM Mumbai); Ph.D. in Finance (USA)
Ph.D., M.Phil (JNU) M.Phil. (Devi Ahilya University) M.Phil. (Madurai Kamaraj University) M.A. (JNU) Experience: 30 Years
Experience: 20 Years Experience: 11 Years Experience: 19 Years Experience: 15 Years
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Faculty Profile

Finance & Accounting

Prof. Vandana Bhama
Area Chair
Ph.D. (IIT Delhi); MBA (PTU)
Experience: 9 Years

Prof. Samta Jain
Ph.D., (IIT Delhi);
M. Com (Delhi University)
Experience: 5 Years

Prof. Vrinda Rawal
Ph.D. (IIFT, Dehi); M.Com. (Delhi University)
Experience: 2 Years

Prof. Bhaskar Chhimwal Prof. Gaurav Gupta
Ph.D. (IIT Bombay); MBA (IIT-BHU) Ph.D. (IIT Kharagpur);
Experience: 5 Years MBA (GBTU)

Experience: 5 Years

dp

Prof. Tarun K. Soni Prof. Vandana Gupta
FPM (NIFM, Faridabad); Ph.D. (GGSI University);
MBA (SMVDU) PGDM (IIM Ahmedabad)

Experience: 13 Years

@

Prof. Shubham Singhania
Ph.D. (DTU); M.Com. (Delhi University)
Experience: 4 Years

Experience: 33 Years

Information Systems

S
Prof. Rakhi Tripathi
Area Chair
Ph.D. (IIT Delhi); MS (Bowie State
University, Maryland, USA)
Experience: 14 Years

Prof. Tarun Kumar Singhal
Ph.D. (Dr. B R Ambedkar University);
MS in software System (BITS Pilani)

Experience: 30 Years

8

Prof. Amarnath Mitra
Ph.D. (ICFAI, Hyderabad);
M.Sc. (NIT Rourkela)
Experience: 13 Years

Prof. Ashok Kumar Harnal
M.Phil. (Punjab University);
B.Tech. (IIT Delhi)
Experience: 32 Years

Prof. Pradeep Aswal
B.Tech. (GBPUAT, Pantnagar)
Experience: 21 Years

Prof. Rajnish Tuli
FPM (MDI, Gurugram)
Experience: 18 Years

Prof. Himanshu Joshi
Ph.D., MBA (CCSU Meerut)
Experience: 21 Years

Prof. Vikas Pandey
FPM (IIM Lucknow);
MBA (ICFAI, Hyderabad)
Experience: 13 Years

Prof. Saurabh Mittal
Ph.D. (Sharda University);
MCA (MDU Rohtak)
Experience: 19 Years

Prof. Subhadeep Mandal
Ph.D. (IIT Delhi); M.S. (Data Analytics)
(IIT Kharagpur)
Experience: 5 Years

Prof. Pratibha Wasan
Ph.D. (Delhi University);
MBA (UPTU)
Experience: 20 Years

Prof. Shilpi Jain
FPM (MDI Gurgaon);
M.Tech. (Delhi University)
Experience: 26 Years
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Faculty Profile

International Business

Prof. Faisal Ahmed
Area Chair Ph.D. (MLSU, Udaipur);

Prof. Sudeep S.

Ph.D., MIB (CUSAT, Kochi), CISA
Experience: 20 Years

MIBM (AMU, Aligarh)
Experience: 19 Years

8

Marketing

Prof. Varsha Khattri Prof. Ashutosh Pandey
Area Chair Ph.D. (ABV-IIITM, Gwalior); M.Com
Ph.D. (GBU); MAPRM (Devi Ahilya (University of Lucknow)
Vishavidhalaya) Experience: 11 Years
Experience: 18 Years

< ‘I\E ~ '
Prof. Rahul Pratap Singh Prof. Rajarshi Debnath
Kaurav Ph.D. (IIT Kharagpur); MBA (North

Ph.D. (Jivaji University, Gwalior); Eastern Regional Institute of
MBA (PTU Jalandhar) 509]1(9 &Tech)
Experience: 16 Years Experience: 5 Years

Prof. Pranesh Nagarajan

MBA (MDI, Gurgaon); Ph.D (UPES, Dehradun); B.Tech. (GB
BE (Delhi College of Engineering) Pant University of Agri & Tech
Experience: 17 Years Pantnagar)

Experience: 41 Years
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Prof. Harsh Kumar Sachdev

Prof. Ana Sinha

Ph.D. (IIFT, New Delhi);

M.A (Delhi University)
Experience: 2 Years

&4

Prof. Asif Zameer
Ph.D. (Jamia Hamdard University);
MBA (Jamia Millia Islamia)
Experience: 37 Years

Prof. Surabhi Koul
Ph.D., MBA (Shri Mata Vaishno
Devi University)
Experience: 9 Years

Prof. Astha Singhal
Ph.D. (IIM, Kozhikode);
MBA (IIM, Lucknow)
Experience: 1Year

&

Prof. Pushkar Pushp
FPM (FSM, New Delhi); B.Tech
(Dr. MGR Educational and Research
Institute, Chennai)
Experience: 5 Years

Prof. Ayushi Sharma
Ph.D. (IIFT, New Delhi);
MBA (MICA Ahmedabad)
Experience: 9 Years

Prof. Freda Swaminathan
Ph.D. (Banasthali University); MBA

(IIM Ahmedabad),
MS (Illinois State University)
Experience: 50 Years

Prof. Nazia Gera
Ph.D. (Panjab University);

M.Com (Delhi School of Economics)

Experience: 1.5 Years

Prof. Pramod Chandra
Post Doc (IIT Kanpur);
Ph.D. (IIT Roorkee)
Experience: 18 Years

i
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Prof. Subrat Kumar

Ph.D. (IMI, New Delhi);

MBA (MDI, Gurugram)
Experience: 17 Years



Faculty Profile

Operation Management & Decision Sciences

Prof. Shirsendu Nandi
Area Chair
FPM (IIM Indore);
M.Sc. (IIT Kharagpur)
Experience: 12 Years

Prof. Sourabh Devidas
Kulkarni
FPM (NITIE Mumbai), M. Tech.
(University of Pune)
Experience: 6 Years

Prof. Sayan Chowdhury

PhD (IIM, Bangalore); PGDM (IIM,
Ranchi)
Experience: 5 Years

9

Prof. Aakansha Kishore Prof. Alok Kumar Prof. Hitesh Arora Prof. Shubhangini Rajput
Ph.D., M.Sc. (University of Delhi) Ph.D., M.A. (University of Delhi) Ph.D., Master in Operations Research Ph.D. (IIT Delhi);
Experience: 4 Years Experience: 12 Years (University of Delhi) MBA (ABV-IIITM, Gwalior)
Experience: 26 Years Experience: 5 Years

vy
Prof. Sumeet Kaur Prof. Vipulesh Shardeo Prof. Nandan Kumar
Ph.D. (Saurastra University); Ph.D. (IIT Delhi),
M Phil. (Gujarat University) M.Tech. (IIT Dhanbad) Post Doc. (1M Bangalore); FPM (1M
Experience: 21 Years Experience: 3 Years Visakhapatnam)

Experience: 3 Years

Prof. Ashutosh Srivastava
Ph.D. (IILM, Gurugram); PGDM
(Annamalai University)
Experience: 33 Years

!




Faculty Profile

Organisation Behavior and Human Resource

Prof. Chiradip Prof. Prachi Bhatt
Ph.D., MHRM (MLSU, Udaipur)
Bang,ye:%:;li:‘yay Experience: 16 Years

Ph.D. (IIT Kharagpur); PGDPM
(XISS, Ranchi)
Experience: 18 Years

| 4

Prof. Sunil Kumar Singh Prof. Garima Khemani
FPM (IIM Bangalore), Ph.D. (IIM, Ahmedabad);
PGDPM (XISS Ranchi) M.A. (IGNOU)

Experience: 27 Years Experience: 9 Months

Strategy

.

Prof. Anil Kumar Singh Distinguished Prof.
Area Chair Arunaditya Sahay
Ph.D. (Lucknow University); MBA Ph.D., M.Sc. (Technical University,
(Dr. Bhimrao Ambedkar Univeristy) Brno, Czechoslovakia)
Experience: 32 Years Experience: 62 years
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Prof. Sanghamitra
Buddhapriya

Post Doc (McMaster University, Canada);

Ph.D (FMS, Delhi University)
Experience: 29 Years

ds

Prof. Raju Ahluwalia
MBA (FMS, DU); PGDM (Bharatiya
Vidya Bhawan)
Experience: 35 Years

<

Prof. Mukul Joshi
Ph.D., MBA (IIT Kanpur)
Experience: 7 Years

Prof. Subir Verma,

Director, FSM
FPM (IIM Ahmedabad);

MPhil & M.A. (University of Delhi)

Experience: 34 Years

Prof. Y N Kaushal
PGDM (IIM, Ahmedabad);
M.Sc. (Delhi University)
Experience: 46 Years

Prof. Sher Jahan Khan
Ph.D. (University of Kashmir),
MBA (Baba Gulam Saha
Badshah University)
Experience: 5 Years

Prof. Sunanda Nayak
FPM (MDI Gurgaon); Masters PMIR
& Masters Sociology (Utkal
University)
Experience: 13 Years

Prof. Ishita Batra
Ph.D. (IIT Delhi); M. Com.
(University of Delhi)
Experience: 10 Years



Visiting Faculty

Prpf. Amit Bagga Mr. Raman Girdhar
_____________________ Senior Partner, Chartered .
------------- HR Analytics i
Accountant, Consultant Incedo Inc
PPD & Co. :
5 Mr. Deepak Kumar | Prof. Mudit Kulshreshta
' g ) . Expert Faculty e
r-- Principal Engineer - Analytics . .. .
Nagarro Software National Power Training Institute,
9 Ministry of Power, Govt of India
Mr. Vivek Khattar E Prpf. M'aan Kumar Dash
___________________________ Senior Advisor - Policy Research
Partner .
Centre for Environment
Growbet Partners

and Development

Prof. Rohit Kapur Mr. N't'Sh Kalra
OB CEITLEELEL Managing Partner ~ seeeeeeeeeeeee e
===~ Co-Founder and Director .
Goalstox Technolo PAN & Associates
y (Cost Accountants)
Ms. Mrinalini 5 Mr. Ankit Aggarwal
..................... Srivastava . Head Sales planning,

Legal Consultant 777 SalesExcellence &Pricing T TG T
Bombay High Court JK Cements

Kumar Ruhela
VP - Chief Strategy Officer
Sharda Motor Industries

Senior Consulting Engineer
MongoDB Software India

I Mr. Sandeep I Prof. Aditya Dua

Managing Director
Accenture Data & Al

I Mr. Sanjay Sharma I ..and many

maore.
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Leadership Talks

Mr. Mohit Dutta

Sales Director - India
Pladis Global

Mr. Sanjiv Bavishi

VP, Kyndryl Marketing Innovation
Centers & Global Delivery Marketing
Kyndryl

Mr. Rohit Damle

Associate Vice President
Darashaw

Ms. Kavita Chabra

Head - Corporate HR
Volvo Eicher Commercial Vehicles

Mr. Ankit Jhamb
Chief Learning Officer
Grant Thornton Bharat

Mr. Navodit Mittal

Director - Portfolio Valuation
Kroll

Mr. Prashant Singh
Chief Growth Officer
Awign

Mr. Ashutosh
Chaudharie

General Manager - Marketing
VI- JOHN Group

Mr. Pawan Agrawal
Vice President

HPCL - Mittal Energy (HMEL)

Rajiv Gupta
Senior Vice President
Paytm

60

Mr. Soumava Naskar
Managing Director
Hummel

Mr. Ritesh Varma

VP, Business Solutions Consulting
Newgen Software

Ms. Ratika Mittal

Principal - Executive Search
Korn Ferry

Ms. Monica Mittal
Director Implementation and
Automation

Marsh McLennan

Mr. Kunal Choudhury

Director and Head, People & Talent
Alvarez & Marsal

Mr. Santosh lyer
Director Marketing
BMW

Mr. Deep Kalra
Founder and CEO
MakeMyTrip

Mr. Prem Viswanathan
Chief People Officer
Mrs. Bectors Food Specialities

Ayan Bhattacharya

Head of Retail
Relaxo

..and many more.

Mr. Chandan Mukherji

Director and Senior Vice President
Nestle

Mr. Rakesh Jha

Executive Director
ICICI Bank

Ms. Namrata
Bhattacharyya
Managing Director
Accenture

Mr. Nawal Goyal
Associate Director
Marsh McLennan

Ms. Simin Askari

Sr. VP - Corporate Human Resources
& Business Excellence

DS Group

Mr. Harshit Bhatia
Director Talent Acquisition
Bain and Company

Mr. Vimal Kejriwal
MD and CEO
KEC International (RPG)

Ms. Ankita Bagchi

Associate Director - HR
PepsiCo India

Ms. Shayutha KB

Director Talent Acquisition
Swiggy




Research & Publications

The faculty at FSM has a growing academic
footprint with publications in reputed academic
journals, paper presentations at prestigious
national and international conference and case
study publications. The faculty regularly publishes
in academic journals indexed in internationally
recognised rankings such as Australian Business
Deans Council (ABDC) Journal Quality List,
Academic Journal Guide (AJG) (more commonly
known as ABS) by Chartered Association of
Business Schools (UK), SCOPUS by Elsevier and
FT50 by Financial Times. Some of these journals
include Journal of Business Ethics (FT50),
International Journal of Hospitality Management
(A%), Journal of Policy Modelling (A), etc.

The faculty has also presented their research at
international and national conferences organized
by reputed bodies such as Academy of
Management (AOM), Academy of International
Business (AIB), USA, Association for Information
Systems (AIS), Atlanta, USA, American Marketing
Association (AMA), International Institute of
Administrative Sciences (IIAS), Brussels, Indian
Academy of Management (INDAM), European
Academy of Management (EURAM), and Australia
and New Zealand Academy of Management
(ANZAM). Following is a summary of faculty
publications in the academic year 2024-25:

ACADEMY OF
Management

¢lab

SEOUL 2024

BA British Academy
Management
aEEE

PACIS =024

AM>

AMERICAN MARKETING
ASSOCIATION

Publication Summary
Academic Year July 2024-June 2025

Faculty Publications

82 02

05 25

Journal’s Cases Books Book

Articles Chapters
Category Number of Articles
Category A* 1
Category A 12
Category B 38
Scopus listed Q1 8
Category C 13
Scopus listed Q3 5
Scopus listed Q4/UGC/WOS/Abhigyan 5
Total 82

Academic Area Wise

OB &HR 6
Marketing 18
Communication 3
Information Systems 8
Strategy 7
Finance & Accounting 20
Economics & Business Policy 2
OM & DS 15
International Business 3
Total 82

Paper Presentation/ Participation in
International/National Conferences

15 20

International National

11

FDP attended
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Student Accolades

FSM actively encourages and supports its students in participating in B-School
competitions, as well as other co-curricular and extracurricular activities
organized by reputed institutions across the country. In the academic year
2024-25, our students demonstrated commendable enthusiasm and
excellence, securing 62 awards across 47 winners in prestigious inter-college
events nationwide. Their achievements span leading institutions such as the
Indian Institutes of Management (IIM) at Calcutta, Lucknow, Bangalore, Rohtak,
Sirmaur, Amritsar, Shillong, Udaipur, and Bodh Gaya; the Department of
Management Studies, IIT Delhi; Xavier School of Management (XLRI),
Jamshedpur; and the Management Development Institute (MDI), Gurgaon,
among others. These accolades reflect FSM's strong culture of experiential
learning, competitive spirit, and academic rigor.
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Student Committees

Students' Council

Empowering voices, leading
change, the Students'
Council of FORE stands for
unity, leadership, and

growth.

FED

FORE Career Division

Corporate Interaction
Division (CID)

Bridges academia and industry
through workshops, seminars,
masterclasses, and flagship

events like Oraculum,
Leadership Luminaries, CXO
Masterclass and Kurukshetra.

FORE Career Division

Responsible for
conducting and
managing Final
Placements, Summer
Internships, Leadership
Talks, Guest Lectures, and

Live Projects.

L sﬂhm"c;:”
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Corporate Research FORE Alumni Personality
Network Enhancement Cell (PEC)
Supports students in developing
essential skills for recruitment,

Cell (CRC)

Bridges academics and
industry by enhancing
corporate engagement
and student readiness.

A bridge that
connects more than
8000+ alumni, present
globally.

through mentorship, mock
interviews, group discussions, and
industry interactions.

AN
Cultural Division FORE Connect
of Fore (CDF)

The heart of creativity and
celebration at FSM. With the
spirit of 'We Own the Spotlight,
we bring energy, passion, and

vibrance to every stage we
step on.

Serves as the admissions and
PR committee, showcasing
campus life and engaging
with prospective students,
and the larger community.

Team ANTAR

ANTAR, the Social
Responsibility Committee
works towards creating
social awareness and
giving back to society
through impactful
initiatives.
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Student Committees

FORE Technical Division

Bridges the gap between
management and
technology by making
tech-enabled learning
accessible, fun, and
impactful for every
student.

i

nNe/\Us
Nexus

The heart of campus
celebrations, bringing life to
the biggest annual fest,
freshers'bash, and
unforgettable farewells. It's
where energy, fun, and

memories come together!

AENTEE PR RE=EARLH & [N ATion
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CRIFT

CRIFT is a research-driven
committee that focuses on the core
principles of frugality, innovation,
and sustainability. It engages in
events, content, and research to
promote impactful and

resource-efficient solutions.

FOREword

Documents all
institutional events
while publishing weekly
newsletters, the
semi-annual college
magazine and the
annual yearbook.

"FORESchool

TEDxFORESchool

At TEDXFORESchool, we are
dedicated to furthering our mission
of disseminating Ideas Worth
Spreading, with a focus on fostering
diverse thinking to inspire and
cultivate the creative potential
within our local community.

Center for Sustainable
Development (CSD)

CSD transforms sustainability into
everyday action through projects,
research, and collaborations. It
empowers future leaders to drive
innovation, empathy, and lasting

societal impact.

oL

FORE SPORTS DIVISION

FORE Sports Division

The driving force behind all
sporting events, fostering
teamwork, fitness, and
competitive spirit on
campus.“WE OWN THE TURF’,
where passion meets
performance!

Think Tank

Fosters experiential
learning through
corporate-sponsored
events, quizzes, case
study competitions, and
simulations.

Ideate

Innovate

Create
Institution's Innovation

Council (1IC)

IIC fosters an
innovation-driven ecosystem
by promoting
entrepreneurship through
workshops, seminars, and
competitions.
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Student-Special Interest Groups

FORE Ecomomy and
Finance Forum

Builds interest and knowledge in
economy and finance. Through
events, articles, and analyses, it

keeps students updated on global
financial happenings and prepares
them for future challenges.

" rl:r"-' w v ry
SIG-Sankalp

Sankalp champions
the role of Hindi in
management and
leadership while

respecting the value
of all languages.

SigMa

Focuses on peer
learning, innovation,
and overall growth,

through competitions
and seminars with
industry leaders.
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Provides students with
hands-on skills in operations,
strategy and supply chain
management, through industry
interactions, certifications, case
competitions and
signature events.

$:6-H3

SIG-HR

Makes learning about
people and workplaces
exciting and practical. It
brings students closer to
industry leaders through

engaging events.

SIG-Unstop Igniters

Unstop Igniters fuels the
competitive spirit by driving

participation in case competitions,

creating opportunities for
students to showcase ideas, solve
real-world challenges, and shine
beyond the classroom.

International
Business Forum
Drives global business

exposure through

events, discussions, and
industry engagement.

Special Interest Group

(Investment and Portfolio)

Offers comprehensive 360-degree
exposure to stock market, risk
management, investment analysis,
and portfolio management and
building students' expertise
through a range of events.

SlGnalytics

We live and breathe analytics!
SIGnalytics at FORE leads with
hackathons, industry-driven
events, and cutting-edge
learning experiences to
shape the next generation of
data leaders.
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FORE SCHOOL OF MANAGEMENT
NEW DELHI | GURUGRAM

Scan the QR code,
for more information
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FORE SCHOOL OF MANAGEMENT
NEW DELHI GURUGRAM

The Administrative Team

GM - Infrastructure & Facility Management: Mr. Sunil Singh
Senior Administrative Officer: Mr. Shailendra Kumar
Assistant General Manager - Placements: Mr. Brijesh Ramtani
Librarian: Dr. Prakash Gouda

Senior Manager-Accounts: Mr. Bhuvan Chand

Senior Manager-Systems: Mr. Uday Kumar

Senior Manager Academics I: Mr. Shiv Shankar Pradhan
Senior Manager Academics Il: Mr. Manish Kumar Pathak
Senior Manager - Admissions: Mr. Murlidhar Goswami
Advisor-Legal and Administration: Mr. Kumar Subir Ranjan

For more information

Delhi Campus:

"Adhitam Kendra" B-18,
Qutub Institutional Area,
New Delhi- 110016 (India)

+91-11-41242424 to 33
+91-11-46485500 to 30

Gurugram Campus:
Plot No. 47, Sector-32, Gurugram - 122001 (India)

+91-124-4075676



